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Abstract  
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Bowling Green State University boasts a well established College of Musical Arts which 
holds concerts performed by esteemed faculty, prestigious guest artists, and students. The school 
hosts these events in Kobacker Hall and Bryan Recital Hall which can accommodate up to 800 
and 250 audience members, respectively. However, performances in Kobacker hall only fill one-
fourth of the 800 seats, on average. Why is this so? This project aims to investigate the factors 
that influence students’ decisions to attend concerts at the College of Musical Arts (CMA). By 
methodology of survey research and statistical analysis, this project will look into factors such as 
students’ personal music background (interest and education), effectiveness of CMA event 
marketing, personal incentive to attend concerts, and perceived level of the CMA’s engagement 
with the student community. The results of the survey will aide the College of Musical Arts in 
moving forward with marketing initiatives to attract the student community. 
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I. Introduction 
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Reviving numbers in concert attendance for high art forms has been a hot topic, 
especially in classical music. According to Statista, the current percentage of Americans who 
have visited the symphony or opera within the year was only 17.37% in spring 2017 (Statista, 
2017). In addition, only about 10-15% of Americans have a close or moderate relationship with 
classical music, and only half of them enjoy attending live classical music concerts (Knight 
Foundation, 2002). Due to low numbers in attendance, orchestras have been struggling to sell 
enough tickets to continue performing and opera companies like New York City Opera and San 
Diego Opera have shut down with failure to generate revenue. With the performing arts in such a 
state of distress, it poses questions like; why are people not coming to the concert hall, and what 
can we do to interest potential consumers? Bowling Green State University’s (BGSU) own 
College of Musical Arts (CMA) faces the same issues.  
BGSU boasts a well established College of Musical Arts and holds many concerts each 
year performed by esteemed faculty, prestigious guest artists, and talented BGSU CMA students. 
The school hosts these events in Kobacker Hall and Bryan Recital Hall which can accommodate 
up to 800 and 250 audience members, respectively. However, prior box office data shows that 
the school is barely managing to fill one-fourth of the 800 seats at Kobacker Hall concerts on 
average. Why is this so? One would think with the convenience of having a concert held on 
campus and an offer of discounted student tickets would increase the popularity of the events. 
However, we can see this is not the case.  
The goal of this research is to investigate the factors that influence concert attendance 
among students at Bowling Green State University. The research aims to answer the following 
questions: 
● Are the advertising/marketing approaches of the College of Musical Arts effectively 
generating interest in  BGSU students to attend concerts? 
● Does personal background in music education increase the likelihood of a student 
attending a concert? 
● Does a familiarity with classical music increase the likelihood of a student attending a 
concert?  
● Does a larger presence from the College of Musical Arts in the BGSU community relate 
to a higher interest in attending CMA concerts? 
 
The results of this honors project can potentially help the College of Musical Arts in their 
marketing initiatives and filling the concert halls. Perhaps the students at BGSU reflect some of 
the same observations made by prior research. By painting a picture of what the current student 
feelings are towards the College of Musical Arts, the College can better strategize their approach 
in obtaining a larger student audience. For example, say, the results of the survey indicate that 
higher engagement of BGSU students with the College of Musical Arts increases the likelihood 
of attendance at concerts. Then the CMA can plan more community outreach on campus, like 
students performing in the union, or collaborations with other campus departments and 
organizations.  
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In addition to benefiting the College of Musical Arts, the project can benefit music 
students, non-music students and survey participants. It may be beneficial for CMA students 
because they could potentially gain a larger audience at their performances. This can increase 
their self-esteem and satisfaction in their musical studies. Non-music students could potentially 
benefit from the study with the possibility of receiving more community outreach from the 
College of Musical Arts and heightened awareness of events. Being openly invited and included 
in musical events can culturally enrich their college experience. Survey participants can benefit 
from this study because they will have a new or enhanced awareness of the performances at the 
CMA. In addition they will be informed that all performances held at the CMA are free to 
students (active since fall 2018). Overall, through this project, I hope to continue to foster a 
culturally rich BGSU campus through musical arts. 
 
 
II. Literature Review 
Existing research and commentary tries to understand the lack of attendance at classical 
music concerts as well as develop solutions. In general, classical music has a reputation with 
younger audiences of being a stiff and boring art form only enjoyed by the middle aged and 
older. Research has proven the composition of mostly older concert attendees to be true. A 
classical music segmentation study found that half of the symphonies studied had a subscriber 
base that were older than 65 years (Knight Foundation, 2002). Even BGSU’s own arts survey 
reports a more mature audience. Data on previous ticket buyers reveal that 60% of participants 
were over the age of 45 (Ippolito, Gross, 2017).  
Furthermore, classical music seems to feel unrelatable and hard to understand. Many fail 
to have interest in classical music, or struggle to enjoy it because of Classical Music Inferiority 
Complex, or CMI Complex for short. This term was coined by Miles Hoffman in a New York 
Times column to describe the insecurity of listening to classical music due to the inability to 
analyze and describe with classical music terms and jargon (Hoffman, 2018). Hoffman believes 
that experience, exposure and familiarity to classical music can break the barrier that this 
complex creates. He also adds that an education or knowledge of the basic technical terms and 
concepts in classical music as a solution. In addition, the participants in Dobson’s research 
expressed CMI Complex as being the source of discomfort in attending live classical music 
concerts (C. Dobson, 2010).  
Dobson’s study sent focus groups of participants, who typically do not attend classical 
music concerts, to attend three live concerts for free with a discussion on their experiences 
afterwards. Of of the three concerts, the London Symphony Orchestra and the London Chamber 
Orchestra followed the traditional format of a classical concert. This consisted of just 
performance supplemented with program notes and a small introduction from the conductor for a 
brief introduction to the music. The other concert, titled The Night Shift, was promoted as a one 
hour informal concert by a period ensemble called Orchestra of the Age of Enlightenment. It was 
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held at a smaller concert hall where the audience was encouraged to chat, drink and applaud at 
anytime during the performance. In addition, this concert included discussions and 
demonstrations about the music between the performer and the audience. Negative feedback 
about the concert experience was that they felt that they needed special insider knowledge in 
order to enjoy and appreciate the performance. In addition, the participants felt self-conscious 
and alienated at the concert hall because they felt they couldn’t relate to the other concert goers 
and felt a lack of community. The positive feedback the participants had during the study was 
that the provision of context and information given during concerts elicited the most joy in their 
classical music experience. While some found an engaging provision of context at some of the 
the traditional concerts, most referenced their experience at The Night Shift as having been the 
most interesting and engaging. Unlike the program notes at the formal concerts which were filled 
with more musical jargon, The Night Shift offered a demonstration and discussion that the 
audience felt was more accessible and easy to understand. In addition, this created direct 
communication and interaction between the performer and the audience which created a stronger 
sense of belonging and community. These build a bridge between the audience and performer; 
breaking the insecurity of lack of knowledge while heightening the sense of inclusion and 
belonging at the concert hall. Dobson concludes that we can dispel feelings associated with CMI 
Complex by incorporating more demonstrations by the performer into concerts. Ultimately, 
offering a wider choice of ways to consume classical music will have greater success in inviting 
novice concert goers (C. Dobson, 2010).   
Both Hoffman and Dobson propose that having some basic knowledge of classical music 
can help subside the discomfort in trying to understand and appreciate the art form (C. Dobson 
2010; Hoffman 2018). The importance of music education towards being able to enjoy classical 
music is also reflected in Kolb’s publication, The Decline of the Subscriber Base: A Study of the 
Philharmonia Orchestra Audience. In a quest to understand the origins of why people like 
classical music, they found that the primary motivation to start listening to classical music and 
attend performances was primarily due to family influence, with education as the secondary 
reason. In addition, the participants in her survey had started becoming interested in their teenage 
years. Due to these findings, Kolb suggests that in order to build up an audience base, orchestras 
should offer more community outreach performances and/or programs in order to engage 
younger audiences (Kolb, 2001).  
Some suggested solutions include more relevant and interactive programming, building 
connection between the arts and community, and breaking the barrier of stiff concert etiquette 
(Albright 2016; Huizenga 2011; J.A.R.B 2016; Midgette 2018). In order to get more people 
interested in classical music, orchestras have been trying new initiatives, programs, and 
techniques to get more to come to the concert hall, especially the younger generation. Examples 
include: discounted tickets for young people, relevant programming like pops concerts, and even 
turning the concert hall into an 80s arcade and nightclub to draw in the crowds (Faze, 2016).  
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III. Methodology 
 
Survey Design 
 The College of Musical Arts has already conducted their own market research on BGSU 
ticket buyers for performing and visual arts events (Ippolito, Gross, 2017). However, this survey 
covered all arts events with participants who were at least middle aged. Therefore, I wanted to 
survey just the student population on music events alone. I designed a Qualtrics survey that 
would ask students questions about basic demographic information, history of music education, 
musical interests, perceptions of classical music, history of BGSU concert attendance, and the 
impact of CMA marketing initiatives. The survey was 36 questions long and could be completed 
in about 10 minutes.  
 
 
Sampling 
 To recruit students I used a mixture of simple random sampling and voluntary sampling. 
To carry out the simple random sampling, I requested a random number of student emails from 
each University college from the Office of Institutional Research. To get a representative sample 
of Bowling Green State University’s student population, I requested 15% of students from each 
college. The student sample included undergraduate and graduate students from BGSU’s Main 
Campus. Voluntary sampling was carried out by posting a recruitment notice in the Campus 
Update email that is sent to all BGSU students. To ensure a good response rate to the survey, I 
offered monetary incentive of a chance to win one of twenty $25 Amazon gift cards. The funds 
for this were generously provided by the BGSU Center for Undergraduate Research Spring 
Grant.  
 
 
IV. Data Analysis 
 
Demographics 
 The survey had a total of 218 responses. The majority of those being from the College of 
Arts and Sciences (n=77), followed by the College of Education and Human Development 
(n=55), College of Health and Human Services(n=40), College of Business(n=26), College of 
Musical Arts(n=10) and finally the College of Technology, Architecture and Applied 
Engineering(n=10).  
 25% of the respondents were Graduate students, followed by 22% of Undergraduate 
seniors, and then 20% Undergraduate Sophomores. There were around 10% each of the 
remaining grade levels. Due to most of the survey participants being primarily upperclassmen 
and graduate students, the majority reported living off-campus (67.41%, n=143). 
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Musical History 
 Along with the general demographic background of each student, the survey asked 
students about their past experience with education and exposure to music. The material from the 
literature review suggests that having a musical background will ease some of the negative 
feelings and reservations towards classical music. This implies that those who have a background 
in music education will be more likely to want to go to a classical music concert than those who 
do not.  
To inquire about the students’ backgrounds with music education, I asked about whether 
the school district they grew up in offered music education and whether the students themselves 
received formal music training. Formal music education is defined as having participated in 
school ensembles, music lessons, and/or extra-curricular music groups. This definition was given 
to the participants in the survey for clarity. The majority (60.95%, n = 128) students reported 
having received formal music training. This high percentage could be an indicator that many 
BGSU students have musical backgrounds, or it could imply some bias. Students with a musical 
background may have felt more motivated to take the survey than those who do not. 
Even though not all students received music education themselves, most of the 
participants had the resources to do so. Almost all of the participants grew up in a school district 
where they had the option of earning a musical education (94.76%, n =199), while only 5.24% 
(n=11) students reported not. While the vast majority of participants seem to have an experience 
with music education or the opportunity of music education available, only around half  grew up 
attending formal music performances (54.29%, n=114).  Examples of formal music 
performances are: Symphony, Jazz Band, Opera, and Ballet. These performances fall into the 
classical art form that many of the College of Musical Arts events are defined in.  
This data shows that survey participants exhibit a good background in music education 
which literature review suggests they are more likely to enjoy classical music and classical music 
performances. However, the participants’ lack of previous experience in attending a live formal 
music event suggests that this might not be the case. The following two way table, calculated in 
R (R Core Team, 2019), shows the relationship between having a background in music education 
and attending concerts.  
 
 Has Formal Music 
Education 
No Formal Music 
Education 
Total 
Has Attended a 
CMA Concert 
52 24 76 
Has Not Attended 72 57 129 
Total 124 81 205 
Table 1: This is a two way contingency table used to compare the relationship between two 
categorical variables. In this table we are particularly interested in the relationship between a 
background in music education (column) and having attended a concert (row). The 4 values in the 
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middle of the table is the frequency of participants that match the characteristics of both the row and 
column. For example the value of 72 is the number of participants who have received a formal music 
education but have not attended a concert at the CMA.  
 
 
Much of the prior research suggests that those who have received music education are 
more likely to attend classical music concerts because of their increased knowledge and comfort 
in understanding classical music. Unfortunately, this may not be true. Although the number of 
those who have attended and have music education (n=52) is higher than those who have 
attended and do not (n=24), the value of those who have formal music education  and have NOT 
been to a CMA concert (72) is higher than values of those who have attended.  
The count values can, however, be misleading. If we calculate the relative frequencies, 
the probability that a student will go to a concert given they have music education is 41.94% 
while the probability that a student will go to a concert given they do not have a history of music 
education is 29.63%.  This supports the hypothesis that those with music education are more 
likely to attend concerts. However, we need to test if this observation is statistically significant. 
A Chi-Square test of independence was performed to test for a relationship between music 
education and attending concerts. The Chi-Square test of independence with a 95% confidence 
level did not have sufficient evidence to reject the null hypothesis (χ2=3.18, df=1, P=0.07453). 
Therefore we conclude that the relationship between having a formal music education and 
attending concerts is not significant.  
A history of music education alone is not a factor that will attract a potential student to 
the concert hall. Perhaps the reason being is that they have since lost interest in music, they are 
not interested in attending live performances, or do not have knowledge of concerts. Regardless, 
there are clearly more factors at play. 
 
 
History with the BGSU’s College of Musical Arts 
Literature review also suggests that engagement with the performance group or classical 
music in the BGSU community will increase the interest in attending performances. For students 
attending Bowling Green State University in programs outside of the College of Musical Arts, 
the primary way to interact with the college is to attend the performances or participate in the 
music ensembles.  
Only about 15% (n=35) of the participants who responded to this question are currently 
or have previously been involved in CMA ensembles. Therefore, not many are actively involved 
in the CMA activities/community. The flaw in this assumption is that there may be a number of 
students who are taking lessons from CMA faculty but are not in group ensembles. These 
students, however are small in number. Of those who are involved in CMA ensembles, the 
majority are part of the concert bands and choruses. The majority of those who selected the 
Other option reported having been involved in the marching band or other choruses not listed. 
While all CMA ensembles are open to qualified non-majors to participate in, there are select 
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bands and choirs that are intended for non-music students to join. Therefore, a larger portion of 
the BGSU student body is attracted to being involved in band and choir rather than other 
ensembles. 
The main focus of this project, concert attendance, will now be addressed. Only 37.07% 
(n=76) of the respondents reported having previously attended a concert at the CMA, while a 
majority of 62.93% (n=129) have said they did not. Those who have attended concerts were 
asked about the frequency and motivation of their attendance. The large majority reported only 
attending 1-2 concerts a semester (72.37%, n = 55). The students attending 1-2 concerts a 
semester as well as 3-5 were comprised of students from all colleges except the College of 
Musical Arts. College of Musical Arts students exclusively reported seeing 6-9 and 10+ concerts 
a semester. This makes sense because CMA students are required to see around 10+ concerts a 
semester for their degree requirements during the first two years of their program. Furthermore, 
those who reported a history of seeing CMA concerts were asked about their motivations for 
attending. For this question, participants were allowed to select multiple answers.  
 
What motivated you to attend a concert at BGSU’s College of Musical Arts? (select all that 
apply) 
 
 
Figure 1: This bar chart displays the counts (y-axis) for each motivating factor (x-axis) for attending 
a concert. Supporting a friend or family member was chosen the most by participants while Other has 
the least counts. The remaining motivations were chosen by participants in similar amounts, all 
around 25.  
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Figure 2: The written responses for participants who chose Other as a motivation for attending a 
CMA concert. 
 
The primary reason students to go to a performance is to see a friend or family member 
perform in the ensemble. This suggests that community and social connections are a primary 
reason for someone to be interested in coming to the concert hall. The next motivators are for 
entertainment and class credit. Students taking classes in general music studies, arts and science, 
and music majors taking recital attendance, are required to go to select concerts for their grade. 
Because getting good grades and passing classes is an important priority in a college student’s 
life, it is logical that this would be an influential motivator.  
The students who did not attend a concert at the CMA were asked what has prevented 
them from doing so. Like the prior question, students were allowed to select multiple answers.  
 
What has prevented you from attending a concert at the College of Musical Arts? 
 
Figure 3: This bar chart shows the frequency (y-axis) for each factor that has prevented the 
participants from attending a CMA concert. Time Conflict and Not Interested by far were a popular 
choice. The following most frequent option was Other. There seems to be a significant reason to 
prevent attendance that was not given as an option.  
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Figure 4: The figure above shows the first few written responses to describing why Other was chosen 
as a reason that prevented the participant from going to a concert. Immediately there is a clear pattern 
of participants expressing a complete lack of knowledge or awareness that concerts are being held on 
campus by the College of Musical Arts.  
 
Unfortunately it seems that most students who do not go to concerts are just not 
interested in attending performances. This personal sentiment is one that the College of Musical 
Arts is likely unable to change. However, the department may be able to make changes to cater 
to the students who express having a time conflict with the performances. (CMA performances 
typically occur at 8pm on the weekends and weekdays). Of those who answered Other, the 
majority of the written responses explained a lack of knowledge or lack of visibility of 
promotions seen about the events. This could suggest that the CMA should increase their 
promotion efforts.  
 
Perceptions of Classical Music 
The majority of the performances offered by the College of Musical Arts fall into the 
Classical Music genre, or are perceived as being in the Classical Music Genre. For the purposes 
of clarification, a definition of Classical Music was shared with participants. The definition 
below was created with the consultation of Dr. Mary Natvig, professor of Musicology at 
Bowling Green State University:  
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Classical music (also known as Western art music) refers to classical traditions of 
Europe and the European diaspora (movement, migration, colonization, or scattering of a 
people away from an established or ancestral homeland). Classical music includes both 
instrumental and vocal music that focuses on formal styles, technical and detailed 
deconstruction and criticism. This music requires more work and attention from the 
listener for full appreciation than the average popular music. 
 
Figure 5 displays the Likert questions that inquired students on their perceptions of 
classical music in general as well as their comfort in attending classical music concerts. Figure 5, 
Figure 7 and Figure 9 are all Likert plots created with R code using the Likert package (Jason 
Bryer, 2019). The percentage on the left gives the total percent of negatively associated 
responses (Strongly disagree and somewhat disagree), the percentage in the middle gives the 
percent of neutral responses, and the percentage on the right gives the total percent of positive 
responses (somewhat agree and strongly agree). The y-axis corresponds to the statement in the 
survey that the participant was asked to indicate their level of agreement for. 
 
 
         
 
Figure 5: This is bar chart that displays percentage of Likert responses to the statements measuring 
students’ perceptions of classical music. Enjoying classical music has an overall positive response 
with a percentage of 60% positive responses. Relatability shows a largely negative response (56%) 
while the last two statements on financial accessibility and belonging are relatively neutral overall.  
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We can see that more than half of the respondents feel indifferent or disagree with 
classical music being a relatable art form to their generation. Despite this, more than half felt that 
classical music was enjoyable. It is clear that although classical music may be enjoyable, the 
students feel that it is not a genre that the rest of their peers are actively engaging with. With 
tickets to symphonies, ballets, operas and other high art form performances being well over $50, 
I was expecting a more negative response to the statement I believe classical music is a 
financially accessible art form. Rather, the response from the participants seem fairly neutral. 
Surprisingly, a sense of belonging has more of a negative perception from the participants than 
the financial accessibility of classical music concerts. Overall, respondents seem to enjoy 
classical music, which means that BGSU students have a great potential in being interested in 
attending a live classical music performance. 
  What we want to know is if those who attend concerts and those who have not have 
different response patterns in their perceptions of classical music. Prior research indicates that 
those who have a more positive perception of classical music will be more interested in attending 
concerts.  
 
 
Figure 6: Shows us the Likert responses of each question regarding perception of classical music and 
break them down by whether the participant had previously attended a CMA concert or not (indicated 
on the y-axis). Those who have attended a CMA event are displayed as the top bar in each grouping 
while those who have not previously attended are displayed on the bottom. Those who have attended 
concerts tend to score higher for all statements except for the one about financial accessibility. 
 
In general, those who have already seen a concert have a higher rate of positive responses 
for their perceptions of classical music in the areas of enjoyment, relatability and belonging. But 
regarding finances, feelings from both parties are relatively the same.  
15 
 
The Mann-Whitney test is used to test for the difference in scoring tendencies between 
two groups. This test will be used to prove whether the observed difference in Likert ranking 
tendency of perceptions of classical music are statistically different between those who have 
attended concerts versus those who have not. The scoring tendencies for feelings of enjoyment 
and relatability of classical music are statistically significant (Mann-Whitney, α=5, enjoyment = 
0.04106 and prelatability = 0.005817) between groups. However, the scoring tendencies on feelings 
of financial accessibility and sense of belonging are not different between those who attend 
versus those who do not(Mann-Whitney, α=5, pfinance=0.6717, pbelonging=0.2812). More detailed 
explanations of this statistical test can be found in Appendix 1. 
Perhaps combating the negative perceptions the students have in these areas will 
encourage them to come to concerts. One of the concerns is that classical music is not financially 
accessible. This is a valid sentiment due to tickets being priced at around $50-100 for 
performances in the classical arts. However, tickets to BGSU’s College of Musical Arts concerts 
are heavily discounted for students, making the price very affordable. As of fall 2018, student 
tickets for all BGSU students are free. Prior to that season, student tickets for musical events 
were $3 per student and $5 for opera theater if purchased before performance day. Hopefully this 
change made by the College will contribute to a large audience base of BGSU students.  
In addition, the rise in engagement and community of BGSU students with the College of 
Musical Arts could create a more positive perception of classical music not being relatable or a 
place where they feel like that don’t belong. To build this rapport between the College and other 
students, CMA student musicians could perform in relaxed and colloquial spaces on the 
University campus. Having peers their own age share classical music with them may influence 
BGSU students to think that classical music is more relatable and approachable.   
 
Measuring Classical Music Inferiority Complex 
 According to the research from Dobson and the column from Hoffman, CMI Complex 
seems to create a lot of discomfort for novice attendees at classical music events (C. Dobson 
2010; Hoffman 2018). While the perceptions of classical music portion inquires students’ 
opinions of classical music as an art form, the statements in this section aim to gauge the 
students’ comfort in their personal ability to appreciate and understand the music. Many feel a 
large level of discomfort in areas such as expressing opinions, thoughts and/or analysis of the 
music. In addition, the lack of understanding of concert etiquette can heighten the stiff feeling of 
the concert-going experience and lack of belonging. The following question aimed to measure 
how the student participants felt towards these characteristics of the CMI Complex. 
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Figure 7: This Likert bar plot displays the percentage of Likert responses for each statement 
measuring the CMI Complex. The responses for the first two statements are rather neutral with 
negative and positive Likert percentages being close to 50%. Responses for the last three statements 
are very positive, but the statements about concert etiquette have the most positive responses with 
percentages ranging from 70-80%. 
 
As expected, many of the students don’t feel comfortable analyzing the music using 
classical music jargon. Overall, I was surprised by a majority of positive responses to these 
questions. I was expecting many respondents to not understand concert etiquette and importance, 
since novice concert-goers seem to feel uncomfortable by the stiff concert experience. Perhaps if 
I had asked the question differently the responses would have changed. The statements only 
asked participants if they understood concert etiquette rules and its importance without 
explanation of those rules. Because of this, there may be disparity in how I intended the 
statement to be perceived by the participants, versus how the participants have interpreted the 
statements. The participants may have interpreted concert etiquette as rules of being quiet and 
turning off cell phones rather than the nuanced and unspoken rules of the concert hall such as not 
clapping between movements and no coughing during the performances. 
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Figure 8: This Likert bar chart shows the responses to the statements measuring CMI Complex 
grouped by whether the participant has previously attended a concert or not. Generally, those who 
attended concerts respond more positively than the participants who have not been to a CMA concert. 
There seems to be a difference in Likert responses by 20% 
 
 In all statements, those who have attended concerts respond more positively towards 
characteristics of CMI complex than those who have not attended concerts. The Mann-Whitney 
test applied on this set of Likert data returns low p-values below the level of significance of 5% 
for each of the statements (Mann-Whitley, pemotions=0.00141, panalyzing=7.958e-05, prules=1.067e-05, 
pimportance=5.043e-07, pprogram_notes=5.48e-06). Therefore, we have enough evidence to conclude that 
there is a significant difference in the ranking patterns of those who have attended concerts and 
those who have not. Those who have attended concerts rank feelings towards characteristics of 
CMI Complex significantly higher than those who do not attend concerts. 
While this does not present a causal relationship, these results support the conclusions 
made by Dobson and Hoffman, it is a significant one that can help the CMA strategize their 
efforts to bring a larger number of BGSU students to the concert hall.  
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Measuring Incentive  
 Because the College of Musical Arts has previously recognized the struggle to attract 
student audience members, the College has brainstormed some tactics they can use to attract 
more BGSU students to the concert hall. Figure 9 shows the participant responses to the 
proposed solutions. 
 
 
 
 
Figure 9:  This Likert bar chart shows the percentage of responses to proposals for audience 
incentive. The distribution of Likert scores seems rather neutral and uniform. The first statement 
about concerts being part of a BGSU organization event seems to have elicited the most positive 
response. None of the statements garnered a significantly negative response in Likert scoring.  
 
It seems that people would be most interested in an offering for campus organizations and 
different concert times (earlier). The highly positive response towards an incentive involving 
campus organizations further supports that concert goers value community and relationships 
during their concert going experience. Whereas special seating and a concert lecture series or 
other educational activities does not draw strong interest for participants to come to a concert.  
Figure 10 (below) shows a breakdown of how responses differ between those who have 
attended versus those who have not. Unlike the previous graphs, we would want to see those who 
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have not attended have a more positive response than those who have. This is because the 
proposed solutions are ideally drawing in a new demographic that have otherwise been 
uninterested.  
 
 
 
Figure 10: Here we have the Likert charts on responses to potential audience incentives grouped by 
whether the participant has attended a CMA concert or not. Those who have previously attended 
concerts have more positive responses to all the proposed incentives with the exception of the third 
statement about exclusive seating. It seems like both respondent groups feel neutral on this offer.  
 
It seems that those who have previously attended concerts at the College of Musical Arts 
exhibit more of an attraction to these incentives than the students who have not yet attended a 
concert. However, the majority of responses from both groups are largely positive, so this 
observation does not seem to indicate that the students who have not yet attended are completely 
disinterested in the proposed incentives. In fact, about 50% of the responses from these students 
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are positive for the possibility of a concert occurring at a time before 8pm or if it was associated 
with a BGSU organization.  
 
 
Marketing  
The College of Musical Arts promotes concerts in a variety of ways including: digital 
signage and posters on campus, campus updates, newsletters, and social media posts. A large 
concern of students not attending concerts is whether they are seeing concert promotions. It is 
clear from some of the earlier analysis that students may not be seeing these advertisements and 
are left completely unaware of events.  
 Figure 11 asked students to report how they normally hear about CMA events and how 
they would prefer to hear about events on campus.  
 
 
Figure 11: This grouped bar chart shows the frequency that participants are seeing types of concert 
promotions. The frequencies are further grouped by wither it is a medium of promotion that is 
currently being noticed (red) or a medium of promotion that they would prefer (blue). Campus 
updates are the clear mode for both groupings, however, social media is a top choice for the preferred 
medium of promotion. Whereas mediums of digital signage, mail and other are not currently seen or 
preferred by participants.   
 
The top 3 mediums for CMA event promotions are from Campus Updates (sent via 
email), friends/word of mouth, and posters. In this case, there is a possibility that some 
respondents may have interpreted Emails to include Campus Updates as that is the medium that 
those newsletters are delivered.  
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The preferred way of hearing about campus events ranks in Campus Updates, Social 
Media and then Email. However, Posters and Friends/word of mouth follow closely behind. It is 
surprising that students feel that campus updates are their preferred way of hearing about events, 
because there is a reputation that campus updates are commonly ignored by the student 
population at BGSU. An explanation for this could be that half of my participants had responded 
from an advert posted in campus updates, so perhaps they value it more than the average BGSU 
student.  
The good news is that the CMA promotions are being commonly seen in the most 
preferred medium of advertisements. The College of Musical Arts can continue advertising their 
events through Campus Updates with confidence that it will be effective for some students. The 
second runner up in preferred mediums is social media. This makes sense due to technology and 
social media being a large part in the lives of the younger generation. Unfortunately, social 
media was not ranked highly as a way that students had reported seeing CMA promotions. This 
was also observed in a market research report on BGSU Arts events from 2017. Surveyors of this 
study expressed that social media was not being utilized enough (Ippolito, Gross, 2017).  
While the CMA’s efforts in Social Media outreach has increased since the market 
research study of 2017, it is not being noticed by the student population. This could be due to the 
fact that the social media posts are on CMA affiliated accounts that may not be seen by students 
outside of the CMA. Social Media publicity could be supported by other university departments 
or even the official university social media accounts that will reach larger number of non-music 
students.  
  
Frequency of Promotion sightings 
 
Figure 12: This horizontal bar chart displays the counts of how often participants report seeing 
concert promotions. Very few are seeing promotions daily. Monthly is clearly the most common 
frequency the participants have reported seeing promotions, with every other month and never as 
runner ups.  
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For those who have seen promotions of events, the primary frequency of sightings is 
monthly. Despite the College of Musical Arts hosting concerts/performances nearly every day, 
the larger promoted events typically occur only once a month. Therefore, it is good to see that 
these are being sighted in a proportional interval to the frequency that events are primarily being 
promoted. However the next highest frequencies of reported are quite low. Many participants 
reported never seeing promotions for College of Musical Arts events. This is a concerning 
observation. If students do not hear about events, there are no chances of them attending or being 
interested. This problem of not having even heard of events is also reflected in the Other (please 
describe) responses of the questions above.  
 
V. Limitations 
BGSU College of Musical Arts, as an educational institution, is not able to make drastic 
changes to concert programming and formats. The College has a primary goal of helping music 
students advance in their musical careers. For these reasons, much of the concerts students 
perform must give them experience with standard repertoire rather than being able to play more 
mainstream popular music. Therefore, the school and its ensembles cannot adjust to the needs 
and interests of their audience like a professional music group can. Because of this, I was not 
able to incorporate factors of concert programming and format in the study.  
 Another limitation was the small number of literature that exists on this topic. The 
majority of literature found on concert attendance for classical music events studied symphony 
and chamber orchestras. While symphony orchestras are the primary and most well known way 
of consuming classical music, there are other mediums that are not being represented in 
literature. This includes opera, concert band, jazz and other similar performances. Each of these 
classical musical art forms have their own live performance idiosyncrasies. For example, at a 
jazz concert, one is allowed to clap at any time during the performance while at a symphony 
concert you must wait until the very end of a piece. Therefore, the sentiment and solutions 
discussed for a symphony orchestra may not be transferable to a concert or jazz band. Because of 
this, the literature used to supplement this study is not all inclusive for the many types of 
ensembles that perform at BGSU’s College of Musical Arts. 
 
VI. Conclusions 
 The majority of Bowling Green State University students have not attended a concert 
hosted by the College of Musical Arts. However, many of the students expressed enjoying 
classical music and have a background in music education. While prior research indicates that a 
better knowledge of classical music may increase likelihood of attending a classical music 
concert, our results showed that this relationship is not statistically significant and that other 
variables may be involved.   
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The Likert scale questions measuring perceptions of classical music and classical music 
inferiority complex revealed there was a difference in response patterns between those who have 
attended concerts at the College of Musical Arts and those who have not. Those who have 
previously attended a concert exhibited more positive responses in both areas. This suggests that 
discomfort in both perceptions and complex towards classical music may be keeping students 
from coming to the concert hall.  
If the College of Musical Arts can bridge the gap that negative perceptions and the 
complex are creating, students may feel more inclined or interested in attending a concert. The 
College can do this by creating a more relaxed environment at concerts. This is difficult for the 
College to do since the school has limitations on the ability to change the format, venue and 
programming of concerts. A solution that can be implemented is including interactive 
demonstrations to engage the audience during a performance like the The Night Shift  from 
Dobson’s study. Engaging with the audience like this could make the concert-going experience 
seem more inviting and enjoyable while providing classical music knowledge to novice concert 
goers.  
Furthermore, community and social incentives seem to be a large motivator for Bowling 
Green State University students to attend concerts. For those who have attended, the primary 
motivation was to see a friend or family member. In addition, all student participants reacted 
very positively to the proposal of concerts being held in collaboration with a BGSU organization. 
To do this, the CMA could collaborate with other organizations to host a concert or invite them 
to concerts as special guests and give them an experience that regular audience members 
typically do not experience. Whatever the solution, the College of Musical Arts can take creative 
liberties with the confidence that potential students will take interest.  
Based on the responses in many of the questions of the survey, it has been made clear that 
advertising and promotions of events are not being seen by students. Many respondents made an 
effort to describe a lack of knowledge of the concerts when choosing the Other option of the 
marketing questions. Some even expressed that the survey was the first time they had heard of 
concerts being held on campus. The College of Musical Arts should continue to use Campus 
Updates and physical displays around campus to attract students. However, the physical posters 
and digital signage could be more frequent and/or more eye-catching due to some survey 
participants describing having never seen them.  
Finally, for promotions, the College of Music should utilize social media more. Students 
reported social media as a preferred way to learn about campus events. Therefore, the College of 
Musical Arts may have more success in promoting to students if they target their preferred 
medium. To reach non-music BGSU students through social media, the College should try 
promote beyond the CMA specific social media accounts. For example, the College could try to 
get promotions shared directly on the Official BGSU page. Or the College could have their social 
media promotions shared by the social media accounts of other campus departments and/or 
organizations.  
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Appendix I 
 
R code for graphs, tables and statistical tests used in the analysis of the Qualtrics survey data.  
 
Two Way Contingency Table 
The following code was used to clean the data and compute a contingency table to show the 
relationships between having a history of music education and having previously attended a 
concert at the College of Musical Arts for Table 1.  
at <- data$cma_attended 
at[at == 0] <- "Not attended" 
at[at == 1] <- "Has attended" 
at[at ==""] <- NA 
 
ed <- data$FormalMusicEd 
ed[ed ==0] <- "No MusicEd" 
ed[ed == 1] <- "Has FormalEd" 
ed[ed == ""] <- NA 
 
temp <- na.omit(data.frame(at,ed)) 
edxat <- table(temp$at, temp$ed) 
edxat 
##                
##                Has FormalEd No MusicEd 
##   Has attended           52         24 
##   Not attended           72         57 
 
Chi-Squared test for independence 
summary(edxat) 
## Number of cases in table: 205  
## Number of factors: 2  
## Test for independence of all factors: 
##  Chisq = 3.18, df = 1, p-value = 0.07453 
Running the summary() function on a contingency table returns the results of a Chi-square test 
for independence. This procedure tests if two categorical variables related in the population.  
 
Null hypothesis : a history of music education and having attended a concert at the CMA are 
independent in the BGSU student population 
Alternative Hypothesis: music education and attendance are not independent amongst the 
BGSU student population.  
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Likert charts:  
Figures 5, 7, and 9 all used the following code to transform the data into Likert scale and plot as 
bar charts.  
 
library(Likert) 
mylevels <- c('Strongly disagree', 'Somewhat disagree', 'Neither agree nor 
disagree', 'Somewhat agree', 'Strongly agree') 
perc_data <- na.omit(data[,30:33]) 
colnames(perc_data) <- c("I enjoy classical music", "Classical music is a 
relatable art form to my generation", "Classical music is a financially 
accessible art form", "When I attend classical music events, I feel a sense 
of belonging") 
for(i in seq_along(perc_data)){ 
  perc_data[,i] <- factor(perc_data[,i], levels=mylevels) 
} 
lperc_data <- Likert(perc_data) 
 
#plot 
plot(lperc_data, ordered=FALSE, group.order=names(perc_data)) + 
ggtitle("Perceptions of Classical Music") 
 
 
Likert charts grouped by concert attendance.  
Figures 6,8, and 10, all used the following code to re-label and plot the data for Likert responses 
grouped by whether the participant had attended a concert or not.  
 
data$cma_attended[data$cma_attended == 1] <- "Previouly attended CMA 
concerts" 
data$cma_attended[data$cma_attended == 0] <- "Has not attended CMA concerts" 
 
lPercUsebyAttend <- Likert(perc_data, grouping=data$cma_attended) 
plot(lPercUsebyAttend, 
     
colors=c('darkred','darkorange','palegoldenrod','greenyellow','darkgreen'),  
     include.histogram=FALSE, main = "Perception of Classical Music by 
Attendence(Y/N)") 
 
Mann Whitney Test  
The Mann-Whitney test checks if there is a difference in means between two samples of a 
population where the data is ordinal.  
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The code below was used to run the Mann-Whitney test on the Likert responses for the statement 
of I enjoy classical music from Figure 5. The same code was applied to the rest of the statements 
as well as the data from Figure 7.  
 
For the Mann-Whitney test comparing the average Likert score of enjoyment of classical music 
between the students who have attended a classical music concert and those who have not: 
 
Null Hypothesis: The distribution of responses from students who have gone to a concert is the 
same to those who have not been to a concert, so that each response from students who have 
gone to a concert has an equal chance of being greater or smaller than each response from 
students who have not previously gone to a CMA concert 
Alternative Hypothesis: The distribution of responses from students who have gone to a concert 
is not identical to those who have not been to a concert, so that each response from students who 
have gone to a concert does not have an equal chance of being greater or smaller than each 
response from students who have not previously gone to a CMA concert 
 
All data was converted back to numeric values prior to running the code. In addition, data was 
plotted prior to computation to check that Likert responses from both groups had a similar shape 
and spread to check the assumptions for the test.  
 
###  check for similar shape and spread of scores 
par(mfrow=c(1,2)) 
hist(as.numeric(cma$cm_enjoy[cma$cma_attended==0]));hist(as.numeric(cma$cm_en
joy[cma$cma_attended==1])) ### good! 
wilcox.test(as.numeric(cm_enjoy)~as.numeric(cma_attended), data= cma)##  
##  Wilcoxon rank sum test with continuity correction 
##  
## data:  as.numeric(cm_enjoy) by as.numeric(cma_attended) 
## W = 4095, p-value = 0.04106 
## alternative hypothesis: true location shift is not equal to 0 
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Appendix II 
Default Report 
Honors Project - With Incentive 
BGSU IRB - APPROVED FOR USE IRBNet ID # _1405624_ EFFECTIVE __04/07/2019_ 
 
 
Q3 - Which BGSU College are you enrolled in? (Select all that apply) 
 
# Answer % Count 
1 College of Arts & Sciences 35.32% 77 
2 College of Business 11.93% 26 
3 College of Education and Human Development 25.23% 55 
4 College of Health and Human Services 18.35% 40 
5 College of Musical Arts 4.59% 10 
6 College of Technology, Architecture and Applied Engineering 4.59% 10 
 Total 100% 218 
 
Q4 - What year are you? 
 
# Answer % Count 
1 Undergraduate Freshman 10.38% 22 
2 Undergraduate Sophomore 20.28% 43 
3 Undergraduate Junior 13.68% 29 
4 Undergraduate Senior 22.17% 47 
5 Undergraduate Senior (more than 4 years) 8.02% 17 
6 Graduate Student 25.47% 54 
 Total 100% 212 
Q5 - Do you live On-Campus? 
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# Answer % Count 
1 Yes 32.86% 70 
2 No 67.14% 143 
 Total 100% 213 
Q6 - Which genres of music do you like to listen to? (select all that 
apply) 
 
# Answer % Count 
1 Rock 11.49% 136 
2 Indie 8.19% 97 
3 Pop 13.77% 163 
4 Electronic Dance Music (EDM) 4.65% 55 
5 Classical 5.15% 61 
6 Jazz 3.80% 45 
7 Hip Hop 9.63% 114 
8 RnB 8.19% 97 
9 Christian 3.63% 43 
10 House 1.77% 21 
11 Country 7.18% 85 
12 Folk 3.80% 45 
13 Musical Theater 6.08% 72 
14 Heavy Metal 2.45% 29 
15 Punk Rock 5.83% 69 
16 Reggae 2.11% 25 
17 Other 2.28% 27 
 Total 100% 1184 
 
Q7 - Please describe the genres of music you listen to 
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Please describe the genres of music you listen to 
A lot of kpop 
I listen to most types of music. I also like soft rock and listen to artists who's music could be 
described as singer-songwriter folk. I also listen to music that's like electropop, funk rock, 
indie pop, indie rock 
Pop Punk/Alternative 
I am a pianist, so I listen to classical music. On my Spotify rotation, the playlists I generally 
listen to are classic rock, singer/songwriter, songs from musicals like Les Mis, and sometimes 
country. 
Essentially anything. Good music is good music. 
Alternative 
kpop but that's just a combination of what I chose above 
Indian Classical 
Alternative 
any good music, love sounds 
I have a variety of music on my Spotify playlist and I really like all kinds of music. I love 
learning about new music and hearing music others listen to. 
Rap 
korean pop (kpop) and korean rock music 
Alternative 
Blues 
J-Pop, K-Pop, Acid Jazz 
Something with well written lyrics that is mellow but also makes me feel things. 
Alternative rock 
Heavy metal and rock, but also instrumental. 
Lo-fi hip hop 
Pop Latino 
lol thats so hard 
Bluegress, motown, oldies 
Rap 
Reggeaton/Latin Music and Gospel 
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Q8 - Have you been involved in any College of Musical Arts 
Ensembles? (includes current and/or prior involvement) 
 
# Answer % Count 
1 Yes 14.95% 32 
2 No 85.05% 182 
 Total 100% 214 
 
Q9 - Which Ensemble(s) have you participated in? (Select all that 
apply) 
 
# Answer % Count 
1 Philharmonia 8.06% 5 
2 Concert Bands (University, Concert, or Wind symphony) 27.42% 17 
3 
Chorus  (A Capella, UCS, Collegiate Chorale, Women and Men's 
Choruses) 
22.58% 14 
4 Jazz Bands 1.61% 1 
5 Opera 4.84% 3 
6 Small Ensemble (Early Music, World Music, or New Music) 14.52% 9 
7 Chamber Group 11.29% 7 
8 Other 9.68% 6 
 Total 100% 62 
 
Q10 - Which Ensemble(s) have you participated in? 
 
Which Ensemble(s) have you participated in? 
Falcon Marching Band 
Falcon Marching Band 
Marching band, athlete band 
Falcon Marching Band, Graduate Recital Choruses 
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The Voices 
 
Q11 – Definition of Classical Music 
 
The next part of the survey will contain many questions revolving around classical music. For the 
purposes of this survey, classical music is defined as the following, 
  
Classical music (also known as Western art music) refers to classical traditions of Europe and the 
European diaspora (movement, migration, colonization, or scattering of a people away from an established or 
ancestral homeland). Classical music includes both instrumental and vocal music that focuses on formal 
styles, technical and detailed deconstruction and criticism. This music requires more work and 
attention from the listener for full appreciation than the average popular music. 
  
 
Q12 - I have formal music education (e.g. School Ensembles, Music 
Lessons, Extra-curricular music groups) 
 
# Answer % Count 
1 Yes 60.95% 128 
2 No 39.05% 82 
 Total 100% 210 
 
Q13 - I grew up in a school district with a music program 
 
# Answer % Count 
1 Yes 94.76% 199 
2 No 5.24% 11 
 Total 100% 210 
 
Q14 - I grew up attending formal music performances such as 
(symphony, jazz band, opera, ballet) 
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# Answer % Count 
1 Yes 54.29% 114 
2 No 45.71% 96 
 Total 100% 210 
Q15 - Please indicate the extent to which you agree or disagree with 
these statements. 
 
# Question 
Strong
ly 
agree 
 
Somewh
at agree 
 
Neithe
r agree 
nor 
disagr
ee 
 
Somewh
at 
disagree 
 
Strongl
y 
disagr
ee 
 
1 
I prefer going to 
live music 
performances 
rather than 
listening to 
recordings. 
29.73
% 
55 61.83% 81 
79.10
% 
5
3 
64.00% 
1
6 
41.67
% 
5 
2 
Music plays an 
important role in 
my life (either as 
a musician or a 
spectator/consu
mer) 
70.27
% 
13
0 
38.17% 50 
20.90
% 
1
4 
36.00% 9 
58.33
% 
7 
 Total Total 
18
5 
Total 
13
1 
Total 
6
7 
Total 
2
5 
Total 
1
2 
 
Q16 - Please indicate the extent to which you agree or disagree with 
these statements. 
 
# Question 
Strongl
y agree 
 
Somewh
at agree 
 
Neither 
agree 
nor 
disagre
e 
 
Somewh
at 
disagree 
 
Strongl
y 
disagre
e 
 
1 
I enjoy 
classical 
music 
51.09
% 
4
7 
35.85% 76 17.21% 37 16.28% 35 11.63% 
1
0 
2 
Classical 
music is 
a 
relatable 
art form 
to my 
7.61% 7 18.87% 40 20.47% 44 38.60% 83 36.05% 
3
1 
35 
 
generatio
n 
3 
Classical 
music is 
a 
financiall
y 
accessibl
e art form 
20.65
% 
1
9 
28.30% 60 28.37% 61 22.79% 49 18.60% 
1
6 
4 
When I 
attend 
classical 
music 
events, I 
feel a 
sense of 
belonging 
20.65
% 
1
9 
16.98% 36 33.95% 73 22.33% 48 33.72% 
2
9 
 Total Total 
9
2 
Total 
21
2 
Total 
21
5 
Total 
21
5 
Total 
8
6 
 
Q17 - Please indicate the extent to which you agree or disagree with 
these statements. 
 
# Question 
Strongl
y 
agree 
 
Somewh
at agree 
 
Neither 
agree 
nor 
disagre
e 
 
Somewh
at 
disagree 
 
Strongl
y 
disagre
e 
 
1 
I feel 
comfortab
le 
explaining 
emotions 
that are 
created in 
a piece of 
classical 
music 
8.92% 28 23.58% 75 
26.53
% 
39 27.54% 38 
23.30
% 
24 
2 
I feel 
comfortab
le 
analyzing 
the 
meaning 
of a piece 
of music 
using 
music 
terminolo
9.55% 30 17.61% 56 
19.73
% 
29 33.33% 46 
41.75
% 
43 
36 
 
gy such 
as form, 
harmony, 
pitch, 
timbre, 
phrasing, 
etc. 
3 
I 
understan
d the 
rules for 
concert 
etiquette 
28.34
% 
89 17.92% 57 
12.93
% 
19 17.39% 24 
14.56
% 
15 
4 
I 
understan
d the 
importanc
e for 
concert 
etiquette 
34.08
% 
10
7 
17.61% 56 
11.56
% 
17 10.87% 15 8.74% 9 
5 
Reading 
program 
notes 
help me 
feel more 
informed 
about 
classical 
music. 
19.11
% 
60 23.27% 74 
29.25
% 
43 10.87% 15 
11.65
% 
12 
 Total Total 
31
4 
Total 
31
8 
Total 
14
7 
Total 
13
8 
Total 
10
3 
 
Q18 - Have you ever attended a concert at the College of Musical Arts 
(CMA) 
 
# Answer % Count 
1 Yes 37.07% 76 
2 No 62.93% 129 
 Total 100% 205 
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Q19 - About how many concerts do you attend per year? 
 
# Answer % Count 
1 1-2 72.37% 55 
2 3-5 11.84% 9 
3 6-9 6.58% 5 
4 10+ 9.21% 7 
 Total 100% 76 
 
Q20 - What motivated you to attend a concert at BGSU's College of 
Music Arts (CMA)? (select all that apply) 
 
# Answer % Count 
1 To hear a specific piece, composer or style of music 15.79% 21 
2 To support friend or family member performing 38.35% 51 
3 For class credit (MUS 099, Music of World Cultures, etc.) 20.30% 27 
4 For entertainment 21.80% 29 
5 Other (please describe) 3.76% 5 
 Total 100% 133 
 
Q21 - What motivated you to attend a CMA concert? Please Describe 
 
What motivated you to attend a CMA concert? Please Describe 
Research for an assignment 
Because of my involvement in Tau Beta Sigma, the sorority who's purpose is to serve the 
collegiate bands 
To support the college of music in general 
I work at CMA and I watch the shows before strike. 
Involvement in one of the bands 
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Q22 - Which styles of music have you seen performed at the College 
of Musical Arts? (select all that apply) 
 
# Answer % Count 
1 Jazz 19.35% 30 
2 Classical 32.90% 51 
3 Contemporary/New Music 28.39% 44 
4 World Music 16.13% 25 
5 Other 3.23% 5 
 Total 100% 155 
 
Q23 - Which Styles of Music have you seen performed at the College 
of Musical Arts? Please describe. 
 
Which Styles of Music have you seen performed at the College of Musical Arts? Please 
describe. 
Musical performances that have had music 
Opera 
Electro-Acoustic, My boyfriend is a student of Lillios 
musical theater 
Steel band 
 
Q24 - Select all that apply 
 
# Question 
Stude
nt 
recital 
(Senio
r 
recital
s) 
 
Small 
ensembl
e (early 
music, 
jazz 
combos, 
steel 
drum) 
 
Large 
Ensemble 
(Choirs, 
Concert 
Bands, 
Philharmoni
a) 
 
Facult
y 
Series 
 
Guest 
Artist 
(example
s 
include, 
Airforce 
Band, 
Roomful 
of Teeth) 
 
1 
Which of 
the 
following 
concert 
70.00
% 
4
2 
62.50% 
4
0 
67.09% 
5
3 
47.50
% 
1
9 
38.57% 
2
7 
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series have 
you seen? 
2 
Which 
performanc
es would 
you like to 
see more of 
in the 
future? 
30.00
% 
1
8 
37.50% 
2
4 
32.91% 
2
6 
52.50
% 
2
1 
61.43% 
4
3 
 Total Total 
6
0 
Total 
6
4 
Total 
7
9 
Total 
4
0 
Total 
7
0 
 
Q25 - What has prevented you from attending a concert at the College 
of Musical Arts? 
 
# Answer % Count 
1 Time Conflict 33.54% 55 
2 Inconvenient Parking 2.44% 4 
3 Not Interested 34.15% 56 
4 Tickets too Expensive 10.37% 17 
5 Other 19.51% 32 
 Total 100% 164 
 
Q26 - What has prevented you from attending a concert at the College 
of Musical Arts? Please Describe. 
 
What has prevented you from attending a concert at the College of Musical Arts? Please 
Describe. 
No knowledge of it 
I have always commuted and I have never really seen any advertising on campus. 
Never heard of it. 
I wasn't aware they held events for student population 
I don't know when they are 
Times Not Known 
I never thought of going. 
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No knowledge of them 
I've never heard announcements about concerts 
I don’t know when concerts are being held 
unaware 
Not knowing about the events 
Distance 
probably all of the above, I would like to 
I have never received information about the concerts or I haven't paid any attention to it 
It’s something I’d Ben interested in doing, but I don’t feel like I have the time 
I have a 4 year old son 
no announcements easily available 
Didn’t know the event was happening 
Not knowing when they are taking place, what is taking place, lack of information/promotion 
for them 
I had no idea it wad taking place 
I find that I don't know concerts are going on until after they've happened. 
Was not aware of the events 
I don’t know when the events occur 
Didn't know of any events 
I don't know when the performances are 
I do not really know when they are or what they are about. 
Doesn't know about events 
Didnt know they were happening 
I didnt Know we had them. Or when they are 
Not enough exposure, rarely hear about these concerts 
I am unaware of performances 
 
Q27 - How do you hear about College of Musical Arts events? (select 
all that apply) 
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# Answer % Count 
1 Posters 17.54% 74 
2 Digital Signage around campus 7.11% 30 
3 Campus Updates 26.30% 111 
4 Social Media 11.61% 49 
5 Email 12.80% 54 
6 Mail 0.00% 0 
7 Friends/Word of mouth 20.38% 86 
8 Other (Please Describe) 4.27% 18 
 Total 100% 422 
Q28 - How do you hear about College of Musical Arts Events? Please 
Describe 
 
How do you hear about College of Musical Arts Events? Please Describe 
I haven't seen much 
This survey. 
i don’t 
Never have heard about the events but I wish I had 
Class 
I really don’t pay attention to posters so I’m not sure when events are happening 
Tau Beta Sigma 
sometimes i am not informed 
I don't usually hear about them. 
I don't usually hear about them 
N/A 
Class - attended for credit 
I haven’t and I would love to go 
I haven't 
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My job 
I have not heard about the events 
The webpage with the concert schedule 
 
Q29 - I prefer to learn about campus events by... (select all that apply) 
 
# Answer % Count 
1 Posters 15.06% 78 
2 Digital signage on campus 6.18% 32 
3 Campus Updates 24.32% 126 
4 Social Media 20.66% 107 
5 Email 17.57% 91 
6 Mail 0.97% 5 
7 Friends/Word of mouth 15.06% 78 
8 Other 0.19% 1 
 Total 100% 518 
 
Q30 - I prefer to learn about campus events by... 
 
I prefer to learn about campus events by... 
any way i can 
 
Q31 - I see College of Musical Arts concert promotions... 
 
# Answer % Count 
1 Daily 4.95% 10 
2 Weekly 12.87% 26 
3 Monthly 34.16% 69 
4 Every other Month 23.76% 48 
5 Never 24.26% 49 
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 Total 100% 202 
 
Q32 - I have seen College of Musical Arts concerts promoted at these 
locations (select all that apply): 
 
# Answer % Count 
1 Student Union 37.46% 106 
2 Student Housing 6.71% 19 
3 BGSU Library 13.78% 39 
4 
Academic Buildings (Business Administration, Olscamp, Math Science, 
etc) 
30.39% 86 
5 Coffee Shops (off-campus) 3.89% 11 
6 Stores (off-campus) 0.35% 1 
7 Wood County Public Library 2.47% 7 
8 Other 4.95% 14 
 Total 100% 283 
 
Q33 - I have seen College of Musical Arts concerts promoted at these 
locations (please describe) 
 
I have seen College of Musical Arts concerts promoted at these locations (please describe) 
n/a 
no where 
I am an undergrad alum(soon to be a graduate alum) and cannot ever recall learning about 
CMA events through on-campus. 
N/A 
sorry i do not know 
Wolfe center 
I have not seen concerts promoted at any location 
I don't usually see advertisements. 
CMA 
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N/a 
I haven’t 
Moore Musical Arts Center 
I haven't 
Only on internet 
 
Q34 - Indicate the extent to which you agree or disagree with the 
given statements. 
 
# Question 
Strongl
y 
agree 
 
Somewh
at agree 
 
Neither 
agree 
nor 
disagre
e 
 
Somewh
at 
disagree 
 
Strongl
y 
disagre
e 
 
1 
I would 
come to a 
concert if it 
was part of 
a BGSU 
organization
al event 
(greek life 
night, 
learning 
community 
outing) 
29.47
% 
2
8 
30.27% 79 
23.14
% 
56 19.75% 31 
14.29
% 
7 
2 
I would 
come to a 
concert if it 
happened 
at an earlier 
time. before 
8pm. 
34.74
% 
3
3 
27.59% 72 
19.42
% 
47 23.57% 37 
26.53
% 
1
3 
3 
I would 
come to a 
concert if 
there was 
exclusive 
student 
seating. 
18.95
% 
1
8 
21.84% 57 
32.64
% 
79 21.02% 33 
26.53
% 
1
3 
4 
I would 
come to a 
concert if 
there was a 
pre-concert 
16.84
% 
1
6 
20.31% 53 
24.79
% 
60 35.67% 56 
32.65
% 
1
6 
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or post-
concert 
activity 
(information
al lecture, 
panel 
discussion, 
or 
reception) 
 Total Total 
9
5 
Total 
26
1 
Total 
24
2 
Total 
15
7 
Total 
4
9 
 
 
Q35 - Were you aware that College of Musical Arts concerts are free to 
ALL BGSU students? (Active since Fall 2018) 
 
# Answer % Count 
1 Yes 40.59% 82 
2 No 59.41% 120 
 Total 100% 202 
 
 
